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Increase in CoC and Promotional License Agreements.
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Scope and objectives
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® Support Strategy 2 of the Global Strategy:
Transform Markets.

To increase awareness of FSC certification
amongst retail brands.

To consolidate FSC’s position in the
packaging and charcoal sectors.

Start addressing certification in other
product categories: solid wood and textiles.

To form partnerships with the top 10 retail
groups in South Africa.

To create greater awareness amongst
consumers using retail platforms.
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Conclusions

Response to Trademark infringements often
open the door to engagement.

Investment in human resources is required
from FSC to convert infringements and
Interest into certificate holders.

Technical resources are required to support
stakeholders in understanding the FSC
mission and value within the supply chain.
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® Sharing success stories from within the sector
Is key to creating interest and possibilities.
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